Sarah Parkin


Location: Leeds Tel: 07860113995 Email: sarahparkin50@gmail.com
Portfolio: http://www.sarahparkinux.uk/

Profile

Highly analytical digital leader combining research skills, broad communications experience and advanced digital delivery. Over a decade of cross-functional experience spanning content, website management, content design, UX and analytics. Currently leading analytics to generate insights that steer the roadmap for a high-traffic corporate platform. I combine a data-driven mindset with empathy for the user to optimize user journeys, manage complex digital projects, mentor team members and manage stakeholders at every level. References available on request.

Education

Professional Diploma in User Experience Design
UX Design Institute (2021)

MA Medieval and Renaissance Literary Studies (Distinction)
BA (Hons) English Studies 2:1
Durham University (2008-2012)

A levels: 4 (A) including English Literature, French, Psychology, Government & Politics

GCSEs: 12 (9A*, 3A) including English and Mathematics
 
Certifications

· Adobe Analytics Business Practitioner Expert
· Google Analytics Individual Qualification
· Google Digital Garage Online Marketing Fundamentals

Experience

May 2022- present
	Web Platforms Assistant Manager, Deloitte LLP
Leading on UX and insights for Deloitte.com UK (D.com). Built analytics capability within the team, creating infrastructure, developing new reporting templates and generating deeper insights into user journeys and challenges; collaborating across the international Content and UX Council to shape UX enhancement roadmap; managing report suites using Adobe Analytics, Google Tag Manager, GA4 and Looker Studio; acting as subject matter expert on UX best practice for project managers, marketers and senior stakeholders to facilitate optimised web campaigns. I also lead on process and workflow development, synthesising feedback to design, socialise and optimise campaign processes and content workflows. Currently mentoring and training six team members in campaign and stakeholder management, reporting and data analysis.

February 2019-May 2022
	University of Leeds, Communications and Digital Engagement Officer
Supporting all communications activities for the Future Fashion Factory research programme, engaging with businesses and professionals across the UK fashion and textiles industry. Website maintenance and content creation including regular feature articles and case studies; driving social media engagement on Twitter, Linkedin and Instagram; engagement activities for our community of over 400 industry partners with email newsletters and social media; acquiring and onboarding new partners; online and in-person event management; commissioning photography and video content; producing print publications; brand management and protection; reporting and analytics for different stakeholder audiences; press and media enquiries; project management.

July 2016-February 2019
University of Leeds, Congress Officer
Working on the International Medieval Congress, a major annual conference (over 2,800 delegates from 60 countries in 2018). Website and social media strategy; project-managing and producing printed programmes and email newsletter; event organisation; supervising casual staff and interns; commissioning photography, video and graphic design. Developed content, structure and navigation for three new WordPress websites in 2018 based on user interviews, Google Analytics and a variety of research methods.

December 2014-June 2016
	University of Leeds, Web Content Officer
Working in a small team to deliver the online course information project – creating copy and migrating into a new content management system (CMS). Writing and amending copy; ensuring compliance with Competition and Markets Authority regulatory framework; working closely with project management, web design and web development colleagues to develop the CMS, compiling system requirements and UAT testing; creating tone and style guides; training new users of the CMS. 

February 2013-November 2014
	Axonn Media, (Lead) Content Editor
Promoted to this self-managed position sourcing, writing and subediting copy in this busy content marketing agency. Responsible for up to 10 clients at a time (B2B and B2C); on the writing team for major client American Express; collaborating with social media, video production teams and account managers to develop multi-channel content marketing strategies. Content Writer February-October 2013; Content Editor November 2013-October 2014; promoted to Lead Content Editor October 2014.

Professional Development

· Agile project management
· Facilitating
· Leading through change
· Data storytelling
· Delegating
· Risk management

Additional Skills
	
· Conversational French, beginners Russian and German
· Adobe suite, including InDesign, Acrobat, Photoshop and Premiere Pro 
· Prototyping apps e.g. Figma, Adobe XD
· Content management systems (CMS), e.g. Adobe Experience Manager, WordPress
· Microsoft Office 365 and Google apps

